CASE STUDY
Event Marketing

Friendship
Village

After months of lackluster
TCSponse... they got more than 50
The retirement community had developed an

innovative new property, Landmark Commons,

inquiries in just two weeks.
aimed at a younger, more active market. But

e oo T T before they could start construction, they
orry-free retirement living needed to jump-start unit reservations.
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7 p.m. on Wednesday, August 3
7 p.m. on Thursday, August 4

FREE admission but space is limited —
= 1-8100

reserve your s

“Worry-free
retirement |

living”

D
FREE Seminar! 2
7 p.m.

Relirement consullanis Ralph

and Loni Smith are traveling fom  Wednesday, Aug
Virginia to answer your questions.
Loni s an attorney and professor
of Business Law and management;
Ralph's background in philosophy
and social sciences provides a
balanced perspective o their
research.

m Because the target clientele was a younger
demographic, we suggested promoting the
benefits of retirement living in addition to the
specific features of Landmark Commons

m Arranged for the authors of Worry-Free
Retirement Living to deliver two free public
seminars on the advantage of moving to a
retirement community at a younger age
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m Promoted appearances through radio and
newspaper ads and direct mail, promising a
free copy of the book to all attendees
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® Hosting the educational seminar helped

position Friendship Village as the “retirement
experts” in the area.

Ve 20

m More than 100 people attended the
seminars — which were followed by a brief

discussion of the advantages of living at
Landmark Commons

FREE admission but space is limited — reserve your seat now! Call (319) 291-8100

“Worry-free retirement living”

If you are considering

0“ ) Don'e miss out on your chance to hear Ralph and Loni Smith,

| v
1 W“eﬂ‘emeﬂl\. e authors of Warry-Free Retirement Living! Two sessions:
earenet 7 p.m. on Wednesday, August 3

7 p.m. on Thursday, August 4

The Smiths have visited hundreds of retirement communiities around the U.S.
to provide clear answers to your most pressing retirement questions. Learn about:

* The pros and cons of cach type of retirement communicy

* Details about financial and legal options
+ The right questions to ask before you sign with any retirement community

Admission is FREE, but space is limited. Reserve your seat today by calling

® Friendship Village was able to follow up on
leads generated from seminars to fill an
additional 20 percent of its units

Smith are traveling from Virginia to answer
your questions. Loni s an atiorey and
professor of Business Law and management;

. : Velda Phillips or Kathy Martin at (319) 291-8100.
It's priced at seminar . . okl g b e
and we'll give you a FREE capy! ﬁfe W'/ el fessarch
Sponsored by ©2005. Friendship ilage. AN rights esesved
Friendship Village - the Phato by Exa Oank!© 2004
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For marketing solutions that work,
www.hellman.com call us at 1-800-747-7055
Or send an e-mail to: solutions@hellman.com




Creative Solutions.

BRANDING

® Brand Development

e Corporate Identity Packages
® Product Launch

® Product Re-Launch

MARKETING

e B2B, B2C, Retail, Casino

e Strategic Development

e Newspaper / Magazine Ads
e TV and Radio Commercials

Superior Results.

Effective marketing begins with truly understanding the strengths of your

brand and the needs of your customers. At Hellman, we understand not

every marketing problem has the same solution. We work closely with you to
determine the medium and message that will make the biggest impact on your
customers and help you achieve maximum ROI. That helps us create attention-
getting creative that helps you stand out in today’s crowded marketplace.

Whether you need help on a specific project or a
complete marketing campaign, our full-service agency
has the tools to help you achieve measurable results.

DESIGN

e |[lustration (traditional and digital)

e Photography

® Package Design

e Tradeshow Display Graphics

e Product Design / Virtual Prototypes
e Animation (2D and 3D)

PROMOTIONS
¢ Retail
e Contests

e Direct Mail / Marketing (simple or 3-D) e Fulfillment

® Brochures and Collateral
e Qutdoor

INTERACTIVE

e Web Design and Programming
e E-mail Marketing Campaigns

¢ Interactive CDs and DVDs
® Hosting

* E-commerce

e Content Management

e Point-Of-Sale Displays

PUBLIC RELATIONS

* Promotional

e Corporate Communications
e Crisis Management

RESEARCH
e Customer Profiling
¢ Qualitative and Quantitative

¢ Flash Animation and Programming e Web-Based Opinion Surveys

e Virtual Tours
¢ Online Marketing

MEDIA
e Planning
e Placement

For four decades, Hellman has been an invaluable resource for

regional, national, and international companies looking for
breakthrough marketing strategies and a fresh creative perspective.

Check out samples of our work online at www.hellman.com.

For marketing solutions that work, call 800.747.7055 or e-mail solutions@hellman.com



